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Penelitian ini bertujuan untuk menguji dan mengetahui pengaruh 
pengungkapan corporate social responsibility (CSRDI) dan profitabilitas yang 
diproksi (ROA, ROE) terhadap nilai perusahaan (Tobins’Q).  
Populasi dalam penelitian ini pada perusahaan makanan dan minuman yang 
terdaftar di Bursa Efek Indonesia selama periode 2013 - 2016. Pengambilan 
sampel digunakan metode purposive sampling dan berdasarkan kriteria yang telah 
ditentukan maka diperoleh sampel sebanyak 9 perusahaan dengan jumlah 
observasi dalam penelitian ini sebanyak 36 pengamatan. 
Hasil penelitian dengan regresi linear berganda menunjukkan bahwa 
pengungkapan corporate social responsibility (CSRDI) memiliki pengaruh positif 
terhadap nilai perusahaan. Hasil penelitian juga menunjukkan bahwa return on 
asset (ROA) memiliki pengaruh positif terhadap nilai perusahaan. Sedangkan 
hasil penelitian return on equity (ROE) memiliki pengaruh negatif terhadap nilai 
perusahaan.  
 
Kata kunci:  Corporate Social Responsibility, Return on asset, Return on equity 
dan nilai perusahaan. 
  
 ABSTRACT 
This research aims to examine and determine the influence of corporate 
social responsibility disclosure (CSRDI) and profitability proxy (ROA, ROE) on 
the value of the company (Tobins'Q). 
Population in this research is food and beverage companies which is listed 
in Indonesia Stock Exchange during the period of 2013-2015. Sampling that been 
used is purposive sampling method and based on predetermined criteria hence 
obtained sample of 9 companies with amount of observation in this research as 
many as 36 observation. 
The result of the research with multiple linear regression shows that the 
disclosure of corporate social responsibility (CSRDI) has a positive influence on 
the company value. The results also shows that the return on asset (ROA) has a 
positive influence on the company value. While return on equity return (ROE) 
have negative influence to the company value. 
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